
2016 YOUNG GLOBALS STUDENT COMPETITION  
CREATIVE BRIEF

CLIENT Markonne Pharmaceuticals (fictional) 
PROJECT Childhood Obesity Awareness

BACKGROUND 
Chidhood obesity, which is frequently linked to overconsumption of cheap, unhealthy foods, is becoming a global epidemic 
that puts kids at risk for type 2 diabetes and other serious health problems.

•  Today, more than 1.1 billion adults worldwide are overweight, and 312 billion of them are obese. In addition, at least  
155 million children worldwide are overweight or obese, according to the International Obesity Task Force

•  In the past 20 years, the rates of obesity have tripled in developing countries that have been adopting a  
Western lifestyle involving decreased physical activity and overconsumption of cheap, energy-dense food

•  As a consequence of rising levels of obesity, type 2 diabetes is rapidly emerging as global healthcare problem that 
threatens to reach pandemic levels by 2030

While childhood obesity is not a new problem, new approaches are required to solve this problem. Many of the initiatives that 
have been tried to date are not actionable for children, or their families and communities, because they are not realistic  
(e.g.  unhealthy foods are cheaper and more accessible than healthier foods) and they do not address underlying behavior.
A leading (fictional) maker of diabetes medications wants to raise awareness about the link between unhealthy food choices, 
childhood obesity and type 2 diabetes. Your assignment is to create a compelling campaign (minimally a poster) for schools 
and other environments/media where you can reach the target audience to raise awareness of the importance of healthy 
food choices in preventing childhood obesity, and ultimately type 2 diabetes. The goal is to get our target audience to become 
educators and advocates of healthy food choices in their families and communities. 

Reference: Obesity and Diabetes in the Developing World—A Growing Challenge. Parvez Hossain, M.D., Bisher Kawar, M.D., and Meguid El Nahas, M.D., 
Ph.D., New England Journal of Medicine, 2007; 356:213-215, January 18, 2007.

TARGET AUDIENCE
Elementary and high school children, particularly those who are overweight or obese and/or live in families and 
communities where people are overweight, obese and/or have type 2 diabetes.

THE CUSTOMER MIND 
Our target feels more optimistic and empowered to drive real change in their community and society than in past 
generations, both as individuals and as a group. But the complexity and the magnitude of obesity, and the associated health 
problems in their families and communities makes the problem feel overwhelming.

BEHAVIORAL OBJECTIVE
Get our target audience to introduce healthier food choices into their homes and communities.

TARGET INSIGHT
“I’ve seen how being overweight has made a lot of people in my family and community sick. I don’t want that to happen to 
me or anyone else I know.”

KEY IDEA TO BE COMMUNICATED
Today’s world, with its overabundance of cheap, unhealthy foods, and lack of access to healthy foods, makes it hard to eat 
well, but figuring out how to make healthy choices as a kid is critical to to your long-term health.

PRIMARY SUPPORTING MESSAGE
Overconsumption of cheap, energy-dense foods has been linked to obesity and ultimately type 2 diabetes and other serious 
health conditions.

EXECUTIONAL CONSIDERATIONS
Develop a unique and compelling multi-channel experience (print, social media, digital, etc.) for Markonne Pharmaceuticals 
(fictional). A maximum of four elements can be created. One of the elements must be a poster with a powerful visual, 
headline and brief body copy.


