
SELF-DRIVING CARS 2020



THE SITUATION

Currently, 1.25 million people die in driving related accidents around the world each year.

That’s an average of 3,425 deaths each day. A further 20 to 50 million are injured or 
disabled. If things don’t change, road accidents will become the fifth leading cause of 
death by 2030.

So what needs to change?

Around 94% of these accidents are caused by human error. The simple solution is:  
if we want a better future, we need better drivers.

We need drivers with superhuman reflexes and complete 360° vision. We need drivers 
who are more experienced, less emotional and absolutely impossible to distract.  
We need drivers who are immune to drugs and alcohol, and who never need to sleep.  
The drivers of the future should be able to predict the future.



THE INSIGHT

The truth is, if we want a better future… we need no drivers at all.



SEEKING THE DRIVERS OF TOMORROW

THE IDEA



THE STRATEGY

Through a 360° integrated campaign, Volvo are going to show our 
commitment to eliminating road accident related deaths by 2020.  

And we’re going to show that the way to do it is not with better drivers, 
but with driverless cars.



THE SOFT LAUNCH

Let’s start simple. We’ll quietly post a series of job ads for 
‘Drivers of Tomorrow’ in newspapers, on social media and 
on job noticeboards. The ad will go through all the crazy 
requirements that ‘drivers’ have to meet, highlighting that 
there’s just no human who could adequately do the job.



THE ADVERTISING

Then we’ll use the more usual channels to broaden the reach 
of our campaign. We’ll create billboards and other OOH ads, 
press ads, and digital ads that ask people to see if they’d 
qualify to be a driver of tomorrow.







THE INTERACTIVE 
DRIVING TEST

All these assets will lead to the campaign landing page with 
our digital driving assessment – an interactive game that 
puts driving skills to the test, like reflex time, attention span, 
concentration, and night and peripheral vision.

Of course, no human will be able to pass, and participants will 
be directed to more information about self-driving cars and 
their potential as drivers of the future.

However, we’ll invite the top ten scoring participants to join 
us for a test drive of a Volvo self driving car, so they can 
experience for themselves the driver that outdrove them.



THE CONTENT SERIES

Now for the ultimate test. Who’s currently responsible for 
shaping the current drivers of tomorrow? Driving instructors.

We’re going to invite 5 instructors from all around the world 
and challenge them to pass our own driving test. They’ll get in 
the car with a Volvo representative who will assess their skills 
against the same standards used to assess self-driving cars.

When they inevitably fail, they’ll also be invited to test drive 
a Volvo self-driving car and experience first-hand what 
autonomous cars will mean for society. After all, no one 
knows more about human error related accidents than the 
people who teach teenagers to drive.

We’ll interview them and film their experience, and then 
create a 5-part content series to be housed online.



THE TEST RIDE APP

The campaign will culminate in our main event: the test drive 
week. It’ll be an entire week dedicated to allowing people all 
around the world to test drive Volvo’s self-driving vehicles.

But we won’t ask them to visit a dealership, or even register 
online. We’ll create a “ridesharing” app, active for that week 
only. Just like with Uber or Lyft, you enter your location and 
destination, and a car arrives to take you where you need to go. 
Just without a driver.

For an entire week, we’ll give the world a taste of what it’d be like 
with the true drivers of tomorrow behind the wheel.

This will also remind people that the rise of ridesharing platforms 
means it’s more important than ever to eliminate driving related 
fatalities. After all, you entrust your life (and the lives of your 
loved ones) to a total stranger every time you get into a new car. 
Wouldn’t you want a driver that’s 5-star all the time?



THANKS


